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Presentation Objectives 

To gain an understanding of SharePoint 2010’s 
branding capabilities, including the techniques 
carried over from SharePoint 2007 as well as in-
depth, hands-on exposure to an enterprise 
SharePoint 2010 implementation that demonstrates 
all of the new features the platform offers. 
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What is Branding? 

 Ok, so what is a corporate identity? 

The organisation’s: 

 Style 

 Personality 

 Terminology 

 Values 

 

 The process of applying a corporate identity to an 
application.  



Why is Branding important? 

A branded experience provides: 

 Consistency 

 Clarity 

 Trust 

 Familiarity 

 Ownership 

 Community 



How is Branding achieved in 
SharePoint? 

 Designers and Developers have access to various tools: 
 The Browser 

 SharePoint Designer 

 Visual Studio 

 PowerPoint 

 The use of these tools differs depending on the 
approach used to develop the branding: 
 Customisation through configuration 

 Design from scratch 

 And of course, all of the above, a hybrid approach 



SharePoint Branding Principals 

 Branding must be portable:- Branding as a Solution 

 Branding must be non-destructive:- Branding as a 
Feature 

 Branding must be resilient:- Branding Approach 

 Branding must be appropriate:- Branding Purpose 



SharePoint Branding Techniques 

 Site Icon 
 Master Pages 
 Page Layouts 
 Web Parts 
 Ribbon 
 Themes 
 Navigation 
 CSS 
 XSLT 
 Delegate Controls 
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Branding SharePoint 2010 

 Visual Studio 2010 

 Delegate Controls 

 ScriptLink 

 CSSRegistration 

 Themes & Themable CSS 

 Silverlight 

 Sitemap Provider 

 Mapped Folders 

 Ribbon Commands 



Branding in the wild 

 Global Branding 
 Themes and Themable CSS 

 Mega Drop-Down Menu 

 Footer Control. 

 Portal Assets 
 Weather Web Part 

 Announcements Web Part 

 Fat Footer Web Part 

 Unified Site Map 
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Unified Site Map 

The Problem: 

 Site Collections are required for each business unit and project 
team. 

 Web Applications are required for different activities, e.g. Projects, 
Teams, Services etc. 

 SharePoint Site Collections are the root of their own navigation. 

 Web Applications are configured to run as different user accounts 
and are therefore unable to access content databases on other 
web applications. 

 The top navigation needs to be consistent across all branded pages 
within the Portal. 

 The Portal is defined as a group of Sites contained within various 
Site Collections on various Web Applications throughout the Farm. 

 Navigation must be configured as per the out of the box methods. 

 Sites that the user doesn’t have permissions for must not appear. 



Questions? 
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